
HOW IT WORKS
Local Non-Profi t & Hospital Partnerships

INTRODUCTION

Agents vs. Cancer is a transformative initiative that empowers real estate professionals to support 
cancer care and research through strategic partnerships with local non-profi ts and hospitals. By 
offering free fundraising tools and a structured donation framework, Agents vs. Cancer enables 
agents to contribute to the vital work being done in cancer communities nationwide. This 
partnership not only enhances fi nancial support for these organizations but also fosters a culture of 
giving within the real estate sector.

PARTNERSHIP STRUCTURE

1. Local Non-Profi ts and Hospitals:
• Agents vs. Cancer partners with reputable local non-profi ts and hospitals that focus on 

cancer support, research, and patient advocacy.
• The selection of partners is based on their commitment to making a signifi cant impact 

in the cancer community, ensuring that every dollar raised is directed toward meaningful 
initiatives.

FUNDRAISING MECHANISM

1. Free Fundraising Pages:
• Each partner organization receives a customized fundraising page on the Agents vs. Cancer 

website at no upfront cost.
• These pages showcase the individual partner’s mission, the work being done, and how 

community members can get involved.
• Each fundraising page features a live running total of all funds donated, providing 

transparency and motivation for supporters.
2. Closed Transaction Donations:

• Real estate agents are encouraged to make charitable donations to their local non-profi t 
and hospital partners with every closed real estate transaction.

• This donation opportunity allows agents to engage clients in philanthropy, making the real 
estate process more meaningful.

• Clients are informed about the donation made in their name, enhancing their connection 
to the cause and the agent.

3. Donation Packages:
• After a donation is made, clients receive a comprehensive donation package that highlights 

the contribution made in their name.
• The package includes information about Agents vs. Cancer and the important work 

being done by our partner organizations, fostering awareness and engagement in the 
community.
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4. Monthly Donation Disbursement:
• All donations collected are dispersed to our partner organizations on a monthly basis, 

ensuring consistent support for their programs and initiatives.
• Each partner receives a breakout donation report that details every individual donation 

made during the month, providing clear visibility into the funds raised and their impact.

FINANCIAL TRANSPARENCY

1. Donation Allocation:
• Agents vs. Cancer emphasizes fi nancial transparency, allocating 90% of all donations 

directly to our partner organizations while retaining 10% to sustain the initiative’s operations.
• This allocation model ensures that the majority of funds raised go directly to support cancer 

care and research, reinforcing trust among partners and donors.
2. Data and Reporting:

• All data and intellectual property related to fundraising efforts are shared with our partner 
organizations, empowering them with insights and metrics to enhance their outreach and 
fundraising strategies.

• Partners receive detailed reports alongside their monthly donation disbursement, allowing 
them to track progress and impact effectively.

IMPACT ON CANCER COMMUNITIES

1. Financial Support:
• The funds raised through Agents vs. Cancer directly benefi t cancer patients, their families, 

and helping cover essential support services.
• Contributions also support ongoing research initiatives aimed at improving cancer 

therapies and patient outcomes.
2. Awareness and Education:

• The initiative increases community awareness around cancer-related issues, encouraging 
public dialogue on prevention, treatment, and available resources.

• By involving clients in the donation process, Agents vs. Cancer promotes a culture of giving 
that extends beyond real estate transactions.

3. Building a Supportive Network:
• Agents vs. Cancer fosters collaboration among real estate agents, clients, and community 

organizations, creating a network dedicated to making a positive impact in the fi ght 
against cancer.

• This collective effort reinforces the idea that every contribution, no matter how small, plays a 
vital role in supporting those affected by cancer.

CONCLUSION

Agents vs. Cancer represents a groundbreaking collaboration between local non-profi ts, hospitals, 
and the real estate community, creating an effective model for fundraising and support. By 
providing free customizable fundraising pages and facilitating charitable donations through real 
estate transactions, Agents vs. Cancer empowers agents to make a meaningful difference in the 
lives of cancer patients and their families. The initiative not only enhances fi nancial resources for 
cancer care but also builds awareness and fosters community connections, working towards a 
future where everyone affected by cancer receives the support they need.
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